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Digital Media Budget 2019-2020*

*Includes the addition of $3,000 for the Stop-Out Campaign and the additional $13,000 for the TV campaign. 



Campaign Notes
• Overall impressions jumped from 2.9 million in March to 3.1 million in April.

• STC had a huge increase in completed video views across all platforms as people continue to be 
engaging more from home. Total completed video views increased from 114,951 in March to 
135,000 in April. 

• PPC main campaign impressions increased from 18,000 to 21,000 in April, but the PPC 
Competitor campaign doubled the number of impressions over last month, from 7,000 to more 
than 14,000. 

• STC’s PPC main campaign’s cost per contact was cut in half from $36 in March to $14 in April. At 
$28, the competitor campaign’s cost per contact is still well below the industry average of $72. 



Assisted Conversions
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Pay Per Click — Main Campaign
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Pay Per Click — Main Campaign



Pay Per Click —Competitor 
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Pay Per ClickPay Per Click — Competitor
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Pay Per ClickPay Per Click — Competitor



926,597
IMPRESSIONS

20,178
100% VIDEO VIEWS

80.83%
COMPLETION RATE

15%
INDUSTRY AVG.

Display — Main Campaign
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Display — Main Campaign

Tactic Performance:



Display —Main Campaign



Display — Main Campaign



Facebook, Instagram & Retargeting
1,091,532

IMPRESSIONS
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1,008

100% VIDEO VIEWS



Facebook, Instagram & Retargeting



149,230
IMPRESSIONS

82,921
100% VIDEO VIEWS

55.57%
COMPLETION RATE

15%
INDUSTRY AVG.

YouTube — English 
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$0.03
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YouTube — English 



YouTube — English 



53,719
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YouTube — Spanish
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$0.03
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YouTube — Spanish



659,330
IMPRESSIONS

8,853
SWIPE-UPS/VISITS 

TO WEBSITE

$2.21
CPM

Snapchat — English

$0.16
CPSU/VISIT



Snapchat — English



200,770
IMPRESSIONS

1,999
SWIPE-UPS/VISITS 
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CPSU/VISIT

Snapchat — Spanish



Snapchat — Spanish



3,062,589
IMPRESSIONS

29,909
CLICKS TO 
WEBSITE

135,008
100% VIDEO VIEWS

313
GENERATED CALLS

Combined Digital Campaign Totals 
April 2020
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Thank you!


